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THERE IS
TO A SUCCESSFUL
PRESENTATION.



“Expectation is the root
of all heartache”

—William Shakespeare
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Content Marketing Institute

CMI teaches marketers how to effectively EESKTE"I:IILG
own their media channels to attract and INSTITUTE"

retain customers.

Events Magazine Consulting
Content Marketing World Chief Content Officer Education, Training, Advisory
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THE EVOLUTION
OF CONTENT
MARKETING
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Website =
infinite storage
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percentage of businesses
that use content marketing
bitly.com/cm-research

90 out of 100
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Unfortunately...
Just £0% believe their content » « » s « «

marketing is effective

bitly.com/cm-research
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How Many of You Have
a Documented Content
Marketing Strategy?
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Valuable Compelling
Customers Change/Enhance Behavior

create. Content Marketing wedi

Owning, Not Renting Attract and Retain
Consistent Curate
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5 Elements




Sales, Savings, Sunshine
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copyblogger

Solutions for Smarter
Content Marketing

Here's what we've got for you:
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B Here's How Bestselling Author CJ
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Create a why
for each channel.




Create a Content
Marketing Mission
Statement
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Case Study = 2 o
Home Made Simple

Make the Mosi
of Springtime

Limadici ryg; Fror omsr Booed s
& Caolcing Tips™
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Case Study
Home Made Simple
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Case Study
Indium Corporation
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content
marketing
world 2011
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Case Study
Inc.

How to Be a Great Boss. Even
During the Tough Times ........
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1. Core Target
Audience

2. What Will Be
Delivered

3. The Qutcome for
the Audience
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Create Your Mission
Statement:

- Defined Audience
- Deliver
- Qutcome TURN
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Don't Build Your
Content Ship on
Rented Land



Case Study
Facebook
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Case Study
Google+
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Case Study
Linkedin
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IBM: A rent-to-own
strategy
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Focus on subscribers
as a key metric.
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Case Study L ——
copyblogger

Solutions for Smarter
Content Marketing

Here's what we've got for you:
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Case Study
Kraft Foods
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What's the difference
between those who
subscribe to my content
and those that don't?
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Leverage Influencers,
Then Build an Audience
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How to Go "All-in* with Content Marketing: 8
Experts Weigh In
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Assets
Helpful Tools from

Content Marketing Institute

Q==

CONTENT MARKETING

PLAYBO:" K
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» o
Join Over 70,000 of Sign Up Now

Hhﬁ-ﬂ#ﬁm
Your Peers! Contant Markating Strategy Guide

Get daily articles and news

delivered to your email _
i N your email
inbox and get CMI's

exclusive ebook FREE. s 2 aern Sign Up Now
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Discuss:
Start Identifying the
Influencers

YOUR
TURN




Open Up Your Wallet
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Case Study
Adorama buys
JPG magazine
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1. Set Your Goals for Sales, Savings or Sunshine
2. Why Are You Using Each Channel?

3. Focus On the Reader’s Outcome

4. Create a Content Marketing Mission Statement
9. Don’t Build Your Content Ship on Rented Land
6. Focus on Subscribers as a Key Metric

7. Build an Influencer List to Build Audience

8. Bake Influencers Into Your Content

9. Create an Engine to Get and Keep Subscribers
10. Consider Buying!






Thank You!
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