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DO YOU OR YOUR CLIENTS SUFFER
FROM ANY OF THE FOLLOWING?
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THEN DO | HAVE A

CURE FOR YOU!
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SIRE , )
THE AI.IDIEHCE IS NOT BROUGHT Tﬁ YOU OR
GIVEN

TO YOU; IT'S SOMETHING THAT YOU FIGHT FOR.
YOU CAN FORGET THAT, ESPECIALLY IF YOU'VE
HAD SOME SUCCESS.
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GETTING AN AUDIENCE IS HARD. SUSTAINING
AN AUDIENCE IS HARD. IT DEMANDS A
CONSISTENCY OF THOUGHT, OF PURPOSE, AND
OF ACTION OVER A LONG PERIOD OF TIME.
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THE AUDIENCE
IMPERATIVE

USE YOUR PAID, OWNED & EARNED MEDIA
NOT ONLY TO SELL IN THE SHORT TERM BUT

ALSO TO INCREASE THE SIZE, ENGAGEMENT &
VALUE OF YOUR PROPRIETARY AUDIENCES

OVER THE LONG TERM.
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WHAT IS MARKETIN‘G ENERGY

COMPRISED OF?
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SO WHERE DO WE STORE .
CONSUMER ATTENTION? .
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ASSETS
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EMAIL SUBSCRIBERS
ARE A BUSINESS ASSET
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SMS SUBSCRIBERS
ARE A BUSINESS ASSET
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YOUTUBE SUBSCRIBERS
ARE A BUSINESS ASSET
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FACEBOOK FANS
ARE A BUSINESS ASSET
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TWITTER FOLLOWERS
ARE A BUSINESS ASSET
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A BUSINESS ASSET
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THE VALUE OF
PROPRIETARY AUDIENCES IS NOT
APPRECIATED BY MOST C-SUITES



MARKETING AS COST-CENTER
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WHAT IF YOU REPORTED YOUR AUDIENCE

GROWTH & HEALTH TO INVESTORS?
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IS PROI‘I'-.RIETARY AUDIENCE
DEVELOPMENT A KEY MARKETING
OBJECTIVE OR AN AFTERTHOUGHT?
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RELE\ ' & VALUABLE CONTENT .

TO ATTRACT ABQUIRE & -

ENGAGE A CLEARLY
EFINED & UNDERSTOQD
ARGET AUDIENCE
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ONTENT MARKETING &
PROPRIETARY AUDIENCE DEVELOPMENT
ARE DIFFERENT SIDES OF THE SAME COIN.
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THE AUDIE
IMPERATIVE

USE YOUR
NOT ONLY TO SELL IN THE SHORT TERM BUT

ALSO TO INCREASE THE
OF YOUR
OVER THE .
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THE AUDIENC
IMPERATIVE

USE YOUR PAID, OWNED & EARNED MEDIA
NOT ONLY TO SELL IN THE SHORT TERM BUT

ALSO TO INCREASE THE SIZE, ENGAGEMENT &
VALUE OF YOUR

OVER THE LONG TERM.
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The Making of
American Audiences
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PROPRIETARY AUDIENCES
ARE EXCLUSIVE
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PERMISSION
CAN BE REVOKED







THE AUDIENCE OF MANY
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PROPRIETARY AUDIENCE

DEVELOPMENT IS NOW A CORE
MARKETING RESPONSIBILITY
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AMPLIFIERS
&JOINERS
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BROWSERS
LISTENERS
READERS
SEARCHERS
SHOPPERS
VISITORS
VIEWERS
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stocks to buy
stocks to buy now
stocks to watch

Ade ralated to etocks (i)






-
@JKROHRS




@JKROHRS I



AMPLIFIERS

ADVOCATES
ANALYSTS
COMMENTERS
CREATORS
INFLUENCERS
REPORTERS N
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AUDIENCES WITH AUbiENCEs
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JOINERS

SUBSCRIBERS
FANS
FOLLOWERS

CUSTOMERS
DINERS
DONORS
EMPLOYEES
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SUBSCRIBERS

FANS AND
FOLLOWEHRS

Marketers from Mars

Online Consumer SFF Growth Since 2010

ExactTarget.
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YOU MUST DIVERSIFY YOUR
AUDIENCE PORTFOLIO
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CHANNEL-DOMINANT PLAYERS
WITH EVER-SHIFTING RULES







THE AUDIENCE
IMPERATIVE

USE YOUR

NOT ONLY TO SELL IN THE SHORT TERM BUT
ALSO TO INCREASE THE SIZE, ENGAGEMENT &
VALUE OF YOUR PROPRIETARY AUDIENCES

OVER THE LONG TERM.
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THIS IS THE HYBRID
MARKETING ERA







\ AR £ ) "
= \\‘ \ A\ . <

- FOSSIL FUEL

“wE B Y -




OWNED MEDII
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MUST
DEMAND
MORE
FROM
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PAID &
OWNED
MEDIA




MEOBILE

LSS S S S B

Text WYNN to BO565
and recelve exclusive
offers during your visit.

-
e o R
k-

JIIINIIINNNIININY ﬁ-ﬁ..ﬂ_.

e oL At S B U B

N



GE? SI'..'

Lm

brooks brothars

Ads related to brooks brothers @

BrooksBrothers com - Brooks Brothers® Official

www brooksbrothers.com/ ~
=ave up to /0% OF Select tems + free shipping now through 11/11

Brooks Brothers has 607 198 followers on Google+
jrohrs@gmai com Subscribe to newsletter Privacy
Find a Store Select Women's Pants Sale
25% off Men's Outerwear Girds” Quterwear 25% off
0% off Clearance Select Men's Pants Sale
m
clatharug & Laee pdenmags of _ clemanca cictfra & Lake ..

Srarch brooksbroshery com









TOUCHPOINTS

AUDIT CONSUMER




THE AUDIENCE
IMPERATIVE

USE YOUR PAID, OWNED & EARNED MEDIA
NOT ONLY TO SELL IN THE SHORT TERM BUT

ALSO TO INCREASE THE
OF YOUR PROPRIETARY AUDIENCES

OVER THE LONG TERM.
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WE NEED ASSET MANAGERS
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WE NEED DIRECTORS OF

AUDIENCE DEVELOPMENT i
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ABBA: ALWAYS BE
BUILDING AUDIENCES
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2. AUDIENCE ENGAGEMENT .
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WARM UP THE AUDIENCE




ENGAGEMENT EQUALS







ENGAGEMENT EQUALS

VISIBILITY




" Lady Gaga & W Follow
@ladygaga

TWITTER Q & A ARTPOP. 30muan. TREND IT.
#ARTPOPquestion

8:53 PM-13 Oct 2013

5,007 RETWEETS 3,664 FAVORITES % T3 W



EQUALS
USAGE

AL L LA A PR T PR 1 F A AL AN NS NN NNNN
FOFTOLOOSHSNTTEETEETERATRETRIAESRRLT sy
fflf'ﬂ'ﬂ'l' -SOSTVETETIGETRARRRTRRw=T

CEF=FrrTE8GoNE RN EAaTRE= N asw
’”@Hl‘ﬂlgﬁ CENEROETTRTVR O RN
¢4 1 4 Eﬂ"l’"?ﬂﬂm.ﬁﬂlgﬁ sal\t\s

72 LA LEET T ISFERT T R L R X S KX

s e e




Whenever | delete an app
on my iPhone, the shaklng
icons make me feel that 7
they're panicked over who's
getting cut from the team.
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3. AUDIENCE VALUE



VALUE VALUE TO YOU

(OR YOUR CLlENTS)
T
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A Facebook Fan Is Worth $S174.
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The Life and Death of Content Marketing
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LCV:
LIFETIME CUSTOMER VALUE




NEV:
NET EQUIVALENCY VALUE
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COMPARATIVE INCENTIVE VALUE



THE AUDIENCE
IMPERATIVE

USE YOUR PAID, OWNED & EARNED MEDIA NOT ONLY
TO SELL IN THE SHORT TERM BUT ALSO TO INCREASE
THE SIZE, ENGAGEMENT & VALUE OF YOUR
PROPRIETARY AUDIENCES

OVER THE
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Netflix, Inc. (NFLX) - 1252065 # Folow +# Add to Portfolio  [IEag { 2+
452.68 +3.89(0.87%) 10:424m EST - Nasdag Real Time Price
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THE AUDIENCE
IMPERATIVE

USE YOUR PAID, OWNED & EARNED MEDIA
NOT ONLY TO SELL IN THE SHORT TERM BUT

ALSO TO INCREASE THE SIZE, ENGAGEMENT &
VALUE OF YOUR PROPRIETARY AUDIENCES

OVER THE LONG TERM.
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“EFFECTl E MARKETING
NOW STANDS ON YOUR
AUDIENCE’S SHOULDERS.”

- @LIEBLINK & @QJOWYANG
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JEFFREY K. ROHRS

VP, MARKETING INSIGHTS - EXACTTARGET
@JKROHRS
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