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EE WORLD NETWORK

EE World Online is a network of resources for engineers to solve design challenges. It
hosts communities of design engineers exchanging ideas about problem solving and
learning and provides them with relevant content that accelerates design cycles.

EE FORUMS: EDA Board | Electro-Tech Online

Our engineering forums consists of user-generated content and attracts an audience
of electronic professionals from a wide variety of industries and disciplines where

collaboration and learning is the primary focus.

TABLE OF CONTENTS

Audience Marketing

Online Display

EE Forums

High-Impact Display — Flex
High-Impact Display — Prelude
First-Party Audience Targeting
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Remarketing / Retargeting Campaigns
Editorial e-Newsletter Sponsorship
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Partner Promotion — Sponsor HTML
Partner Promotion — Single Offer
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This 2025 Media Guide contains
information on best in class ROI
solutions including:

- Audience Marketing

- Content Syndication

- Lead Generation

- Content Development
- Marketing Services

Lead Generation

Fully Managed Content Syndication
Design Guides / Tech Toolbox
Webinars

EE Training Days

A

Content Studio

Content Campaign Programming
Content Development (Print Content)
Content Development (Digital Content)
Voices/Views

Learning Center

Editorial

2025 Planning Guide
LEAP Awards
Print Specifications
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Marketing Services

Social Media Management
PPC Management: Google Ads
Video Production Services

Contact Us »
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EE WORLD NETWORK AUDIENCE

Over 1 Million

PAGEVIEWS

The EE World Network logs over 730,638 monthly
users and over 1.1 million pageviews.

® EEWorldOnline.com ® ConnectorTips.com B SensorTips.com

B EngineersGarage.com ® EDABoard.com B TestandMeasurementTips.com
m 5GTechnologyWorld.com ® Electro-Tech-Online.com B EVEngineeringOnline.com

B AnaloglICTips.com B MicrocontrollerTips.com

B BatteryPowerTips.com B PowerElectronicTips.com

415,000

1,211,085+
FOLLOWERS

Over 1,211,085 Social followers across all platforms.
The EE World network has a highly-engaged
social media audience.

415K + registered users in database

marketing.wtwhmedia.com
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Surrounding engineering professionals
with information on their terms

Founding Principles

- Media consumption has forever changed and
continues to evolve.

« Marketers must have ROI to justify marketing
investments.

AUDIENCE REACH

Newsletter email reach
415K +registered users in database

Monthly Website Traffic
11M+ monthly pageviews
730,638+ monthly users

Social Media Audience in Industry — Total Social
Reach: 1,211,085+

Facebook

X

Instagram
LinkedIn SYyVYNIgIm

YouTube
Threads

Delivering ROI for Marketers
How do we do this? We build integrated
media packages across platforms.

marketing.wtwhmedia.com
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AUDIENCE

MARKETING

Online Display

Run of site ads display across the entire network.

DISPLAY AD CREATIVE SIZES ]
First value designates pixel width @ 72 DPI:

- 300x600 .
- 728x90

- 300x250

$70/CPM — Min 10K impressions per month. 300x600 728x90 300x250

- 970x250 — $90/CPM

PRESTITIAL ADS

640x480 and 300x225 @ 72 DP| I -

WALLPAPER ADS - RESPONSIVE DESIGN
Simultaneously displays ad creative on the right and left
hand sides of the site. Creative can be different for the left and right 970x250 V§O”OX1OOAOd 640x480

and can have specific urls for each side. allpaper Prestitial Ad - Desktop

Optional: In addition to the 300x1000, provide a 130x1000 for smaller
desktop displays and a 320x50 image for mobile displays.

WALLPAPER SPECS: 300X1000, 130X1000 and 320x50 -

File type: .gif, .jpg, .omp, .png, videos (mp4, VAST, YouTube), and HTML tags.
File size: 4MB max for combined size of all assets.

SOLUTION ADS 300x225
Let EE World Online build custom display calls-to-action for white papers, product Prestitial Ad - Mobile
datasheets, catalogs, case studies and more.

$65/CPM lﬂ;: SCHROFF - IP-Pro Alu EMC Enclosures
. . 25 Flenble IP6S enclosures for harsh envionments wilh EMC shielding are shock, vibrain, and corrosion resistant. Avalable in 15
Contact your representative for more details. IR G A phions o B Taton 00 S MNSGEEnt.Cah b2 ARShed Wk Povoe Eaing 5roeh AT r
Soonsored By Newstk An Avnet Compsny LEARN MORE

DISPLAY AD & PRESTITIAL

A A dEre TARGETING SOLUTION AD SPECS
- File Type: jpg, gif or HTMLS
- File size: max 1IMB

- Animation: 3X Loop Limit

- Audio: Sound off by default
- Rich Media Accepted

Programs can be specifically Headline: 5-10 Words,
targeted against relevant Copy: 30-40 words, Call
categories, geo, timing and to Action + URL
exclusion across the EE World

Network.

marketing.wtwhmedia.com
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EE Forums

Our engineering forums consists of user-generated content and attracts an audience of electronic professionals
from a wide variety of industries and disciplines where collaboration and learning is the primary focus.

EDABoard.com

- Threads: 384,000 = = i
, thboarg:mm‘m Electro Tec'. AgEl"..V!lfcllgﬁn.ecResoom
- Posts: 1,700,000

- Members: 608,000

Electro-Tech-Online.com
- Threads: 112,620

- Posts: 1,118,295

- Members: 223,533

FORUMS Include:

- Analog Circuit Design

- Analog IC Design and Layout

- Arduino / Raspberry pi

- ASIC Designh Methodologies and Tools Digital
Communication

- Digital Signal Processing Electromagnetic Design and
Simulation Embedded Systems and Real-Time OS
Mathematics and Physics

- Mechanical Engineering and Design Machine Learning,
Al, and Microcontrollers

- PC Programming and Interfacing

- PCB Routing Schematic Layout / Design PLD, SPLD,
GAL, CPLD, FPGA Design

- Power Electronics

- Professional Hardware and Electronics Design RF,
Microwave, Antennas and Optics

- Robotics and Automatics Forum

marketing.wtwhmedia.com
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High-Impact Display — Flex

The Allstream® Flex provides the ability to engage viewers with video and
imagery in dynamically embedded experiences throughout page content with
the ability to display edge-to-edge on the screen in the focal point of the viewer.

ASSET SPECIFICATION
DESKTOP & MOBILE
- Asset Video: Video Dimension: 16:9 Aspect Ratio (ex: 1920 x 1080px) OR
4:1 Aspect Ratio (ex: 1920 x 480px)
- Asset Image (optional): Same Dimension as video provided
(ex:1920 x 1080px or 1920 x 480px)

$150/CPM I

FILE TYPES PROGUTS /COMPONDNTS  APPUGATONS  LEARN  RESOURCES Vews  WRORMS  WONRBE  AsKGaes

IMAGES
- Media Types: Image URL, GIF, JPG, BMP, PNG
- File Size: Allstream® hosted file size recommmended under 100KB*

Desktop & Mobile examples
4:1 Aspect Ratio Video OR 16:9 Aspect Ratio Video
*Once the video ends, it is possible to display an image in its place
VIDEOS
- Media Types
Video URL, YouTube ID, VAST, MP4 =t
- File Size i
Allstream® hosted file size recommended under 4MB*.
- Resolution
720p or 1080p
- Frame Rate
24-30 fps
- Bitrate
Mobile Web: 800Kbps to 5000 Kbps
Desktop: 800 Kbps to 10000 Kbps

*Combined size of all Allstream® hosted files (image + video) must be less than 4MB
for Chrome Heavy Ad Intervention (HAI) compliance.

marketing.wtwhmedia.com
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High-Impact Display — Prelude

The Allstream® Prelude dynamically displays adaptive imagery, video,
or combination of multimedia at the top of the page for increased

viewer engagement. WHAT IF EVERYONE
gag WAS CONNECTED
TO EVERYONE?

ASSET SPECIFICATION
DESKTOP & MOBILE (IMAGE ONLY)
- Asset Image: Image Dimension: 4:1 Aspect Ratio; 1920x480px (Recommended Size)

ANALOG
DEVICES

DESKTOP & MOBILE (IMAGE AND VIDEO) EEV\(I)CNl!—IIN J

- Asset Image: Image Dimension: 1067x480px

- Asset Video: Video Dimension: 16:9 Aspect Ratio MODUCTS /COMPONDTS  APLCATONS  LEA  RESOURGES  VOROS  EEFORMS  SUBSGREE APeGioas
$150/CPM

How do sensing, drones, and Al improve crop
growth?

FILE TYPES
IMAGES
- Media Types
Image URL, GIF, JPG, BMP, PNG
- File Size
Allstream® hosted file size recommended under 100KB. Combined size of all
Allstream® hosted files (image + video) must be less than 4MB for Chrome
Heavy Ad Intervention (HAI) compliance.

Desktop & Mobile examples (IMAGE + VIDEO Version)
1. Desktop: 1067x480px image(s)

2. Desktop: 16:9 Aspect Ratio Video

3. Mobile: Entire ad is responsive and displays the same
way for the mobile view.

VIDEOS
- Media Types
Video URL, YouTube ID, VAST, MP4
- File Size
Allstream® hosted file size recommended under 2 MB. Combined size of all S
Allstream® hosted files (image + video) must be less than 4MB for Chrome
Heavy Ad Intervention (HAI) compliance. Video URLs may be supported without M

HAI restriction up to 40MB with autotranscoding to render on certain browsers
and older devices that do not support auto play via Allstream® frame player.

- Video Length
Variable (Recommended up to 15 seconds maximum if no user interaction and up
to 30 seconds with user interaction)

marketing.wtwhmedia.com
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First-Party Audience Targeting

Content Affinity Targeting

We use our first-party data platform to identify and engage targeted audiences with
relevant ad experiences based on our site users content consumption habits.

INDUSTRI
T

CONTENT AFFINITY TARGETING N

Target by content affinities across the EE World network.

PRODUCTS APPLICATIONS. EEFORUMS VIDEOS EE RESOURCES EE LEARNING CENTER

Personalized offers with your message serve to
Engineering

site users based on their content affinity. NaingDas B

Heat Pump Water Heaters, Another
Appliance for the Green Revolution

Online Ad Specifications:
- Headline (no more than 8 words)
- One sentence description (no

e
‘Sponsorad by: |nf|ne0n Brought to you by: EEW\DI—\IFI

o\ MicrocHS:

[* What's different about MCUs for use in
more than 25 WOI’dS) rI Erigineering  Heat Pump Wator Heatars, Anothisr [ ‘ ot Ultra-Low Additive Jitter and

. “iraining Days Appliance for the Green Revolution Low-Power HGSL Output
. 386x225 image Word ‘ s
. Cl iC k_t h ro u g h U R L PROBUCTS 7 COMPONENTS APPLICATIONS RESOURCES VIDEOS LEARNING CENTER EEFORUMS 3 EE ENGINEERING TRAINING DAYS
=

Take your data center application designs
IGN GUIDE ON = stoage

" REGISTER NOW 2 _

to new levels of performance with our PCI

Express® (PCle®) Gen 6.0 fanout buffers.

CryptoA o
=Datakey. Crypeh Y0U DOWNLOAD POF GUIDE

W Register for a
CryploAuthentication

POWEI! ELECTRONICS

PROGRAMMABLE
A Secure Credential for &= Fa
Embedded Applicaﬂons " x = False . vail DEIGN GUIDE
Learn more, downlaad wl
paper and rog

== EEWONId

marketing.wtwhmedia.com
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Audience Extension

Intent-Based Marketing | Account-Based Marketing

Our Al data management tool analyzes content consumption of users at hundreds of thousands of
B2B companies and identifies when users in those organizations are indicating active demand for
products or services you offer. Leveraging your target account list, our data management platform
identifies anonymous users available for targeting at those companies you are trying to reach.

Ads are displayed across the internet on brand safe sites.

ocee

DOWNLOAD READ CASE SEARCH ATTEND
WHITE PAPER STUDY WEBINAR
REGISTRATION SHARE ARTICLE ONLINE VIEW

SUBSCRIPTION INFOGRAPHIC

@ Identify Target Companies

Contact Identification

Engage through
Personalized Campaigns

Convert

INTENT-BASED MARKETING
- Target users outside our network across the internet
by intent topic via display ads.
- Narrow down reach by industry, title, geography or
company size.

ACCOUNT-BASED MARKETING
- We target your prospects based on your
target account list.
- Target ABM users outside of our network
across the internet with display ads.

Contact your sales representative for more information and pricing.

AUDIENCE
MARKETING

g

BACK TO
TOC

Specifications:

- 728x90, 300x250, 300x600, 160x600,
320x50, 300x50 & 970x250
(jpg, gif, standard HTML5)

- Max Initial File Load Image: 40KB / Max
Initial File Load HTML5: 100KB

- Max Animation: 30 seconds or
less (loops included); 15 seconds
recommended; max 3 loops

- Clicktags Accepted

« Click-through URL

marketing.wtwhmedia.com
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AUDIENCE

Remarketing / Retargeting Campaigns

Reinforce Branding | Increase Engagement | Improve Conversions

Retargeting (also known as behavioral remarketing)
is a form of digital marketing that focuses on
targeting users who have previously visited our
website with banner ads on display networks
across the web.

Increase the reach of your display campaigns
by leveraging the EE World Network to retarget key
segment audiences.

EE World offers the ability to manage retargeting
campaigns for our customers across a variety of
platforms including any EE World network website.

Pricing based on CPM volume and custom ROI programs

RETARGETING REQUIREMENTS:
- File size: less than 150KB
- Animation: less than 30 seconds

- File Type: JPG, PNG and GIF
(up to 30 seconds, 15-20 fps, no looping)
- CPM Pricing varies by program

CREATIVE SIZES:

- 300x600, 728x90, 300x250, 970x250, 320x50,
160x600

- Resolution: 72 dpi

EE World Online User
Session Over - Visits

Other Websites

" Brand Safe Sites

o’ ; Your Display
Presented on

User Visits EE World Online Network

MARKETING

N

4 _

Measure
Performance

Drive Relevant
Offers & Messaging

e

Leverage EE World Online Network Audience
to Drive Traffic to Your Website

marketing.wtwhmedia.com
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Editorial e-Newsletter Sponsorship

Combined with lead append data for maximum results.

AUDIENCE

MARKETING

EE World Online uses the latest in marketing automation, lead and profile management software to ensure all Enews delivery is optimized and targeted only at permission-
based users and optimized by device. Tracking details, performance and detailed reporting are provided for all placements.

SPECIFICATIONS:

There are 5 placements available on subscribed mobile optimized e-newsletters. = ceworld

Slowly but surely, 5G will avlve.

Single placement: $950 - Exclusive (All five positions): $4,950

Each placement includes:

- Headline: Strong call to action (CTA) recommended
- Image: 450x255 (72DPI) STATIC .jpg or .gif (Do not embed images into a word file,

please send native .jpg or .gif file. No FLASH Files or animated GIFs)

- Copy: max 35-40 words
- Call to action plus URL

EXCLUSIVE SPONSORSHIP: Reserving all 5 placements.

Include a jpg or .gif company logo 250 pixels wide + URL in addition to the placements.

CATEGORY / LIST SIZE / DISTRIBUTION

TOPIC

EE World Online
Connector Tips
Power Electronic Tips
Test & Measurement Tips
Analog IC Tips
Sensors Tips
EngineersGarage
Microcontroller Tips
5G Technology World
EE Product Spotlight
Battery Power Tips

Exclusive Sponsorship: $4,950

Single Text Ad: $1,250

REACH
80,000
50,000
25,000
30,000
50,000
20,000
20,000
45,000
18,000

70,000
10,000

FREQUENCY
2x per month
1x per month
1X per month
1x per month
1X per month
1x per month
X per month
1x per month
2x per month
2x per month

X per month

5G

ONLINE

RS RN deéiﬁrifcst
£ IMHF? Micro-RF Connectors
| as= -

| 4 Mill-Max Expands the Omnibalko. LPEX MHF® Micro-RF Interconmects
“gworld Sy Lostes comssiFomy .ttt Onvee
5 e ;

- o
= Digital
Airfast

SPECIFICATIONS for EE World Product Spotlight

Multi-Sponsor Product Spotlight: Twice a
month EE World deploys a product specific
enewsletter to an audience reach of 70,000. Six
(6) ad positions are available in each issue.
SINGLE PRODUCT PLACEMENT SPECS:

- Image: 450x255 static jpg or gif file

- Title: 5-10 words

- Copy: 35-40 words

- Calll to Action (3-5 Words) + URL

Exclusive Sponsor Product Spotlight: Exclusive
sponsorship of this newsletter is available which
will only contain your products and deploy on a
date of your choice (based on availability). Client
must provide a minimum of 4 product ads and in
increments of 2 ads thereafter with a maximum of 10.
EXCLUSIVE PRODUCT TEXT AD SPECS:

- Image: 450x255 static jpg or gif file

- Title: 5-10 words

- Copy: 35-40 words

- Call to Action (3-5 Words) + URL

marketing.wtwhmedia.com
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CoBranded e-Newsletters S

BACK TO

Sponsorship includes all ad placements + logo recognition iels

EE World uses standard e-newsletter template
and includes client provided content.

ceworl o SPECIFICATIONS:

SINEIEE - Preferred subject line (recommend 70-80 characters including
- e spaces)
0 XGLIOIO Series Ultra-low Loss Do\/\;or\ndii(,?gs ‘ . Clientlogo + URL

728x90 + URL (Optional - This is displayed at the top of the

; }; E"ZZ?E:.;';JS e oA et newsletter)
O 300x250 ad + URL (optional)
S - . .
i T - Up to 6 text ads which would include:

— 450x255 static image
— Headline (5-10 words)
— Copy (30-35 words)
— CTA text (3-5 Words)

MSS1514V Series High-voltage Power
White Paper: Programmable Power Inductors

Products Boost Test of EVs and
Charging Stati

—URL
1featured Video (optional) which includes:
Gomples IR — 450x255 static image

Gontact Us.

— Headline (5-10 words)
— Copy (30-35 words)
— CTA text (3-5 Words)

—URL
$450/CPM

Loarn more! »

Magnetic Minutes Video: Inductors in
Cameras for ADAS

Watch Video » Watch now! »

marketing.wtwhmedia.com
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Parther Promotion

Your HTML, our audience.

EE World offers customer provided HTML sends to reach

targeted segments of our opt-in 3rd party e-newsletter audience.

Custom e-delivery lists are available on a limited basis for
delivering custom-branded messaging to targeted opt-in
audiences.

- CPM $380

- Setup $500: Includes initial list pull - count only, suppression
(up to IM emails), tests, content checking and reporting

- Suppression $125 / 2-10 M, $250 / 10-40M
- Splits $250 each

IMPORTANT! EE World uses custom software and 3rd party
services to check the content of the HTML creative for red-

flags that might prohibit delivery. Due to a matrix of conditions
from mail servers, firewalls, mail clients, operating systems and
preference settings unique to each user, EE World acknowledges
and cannot control differences in how the creative will render
across device. If HTML coding time is requested, additional

fees are incurred. Please contact your business development
representative for more information.

DigiKey

Volume 5: Programmable Logic Controllers

The key strength of PLCs is
their programmability which
makes them a versatile and
valuable asset for industries
that require a flexible
manufacturing process.

Five-five-five: The story
of Interdesign Inc.
Learn about the history of 555,

where it originated and the story
behind the inventor.

Discover more

Join DigiKey's mailing list

Signing up for DigiKey's email program will keep you informed of the
newest products, application and design ideas, and industry information

Preferred subject line (recommend 70-80

characters including spaces)

Completed HTML file:

— The html file should be a max width of
650 pixels

— Use absolute URLs for your images
(i.e. “http://www.yourdomain.com/imagel.jpg” -
do not use “.../imagel.jpg”)

— Avoid using “div” & “float”, as some email clients
will not render that code. Instead use tables to
control layout

— Styling should be done inline with the tags and
not in the header area.

Text version of eblast (optional)

Seed list (email addresses of anyone that should

receive a copy of the live deployment)

Suppression file — optional but recommended

(.csv or .xIsx file of email addresses of those that

do not wish to receive communications from

the advertiser)

Max image file size limit: 500 KB. If HTML consists

of multiple images, individual images should be no

larger than 500 KB

> Outlook uses an engine that has a 1728 pixel limit for the
height of images displayed in an email.

> WTWH Media recommends not using image-only emails as
your HTML eblast, as these tend to load slowly or will not load
atall.

marketing.wtwhmedia.com
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Parther Promotion

Our template, your message.

Provide WTWH with your message and we will
create an email using our branded template.

Custom e-delivery lists are available on a limited
basis for delivering custom-branded messaging to
targeted opt-in audiences.

- CPM $380

- Setup $500: Includes initial list pull - count
only, suppression (up to IM emails), tests,
content checking and reporting

- Suppression $125 / 2-10 M, $250 / 10-40M
- Splits $250 each

Preferred subject line (recommend 70-80
characters including spaces)

Main Image: 650x300 static jpg or gif
Company logo: minimum 150 pixels wide;
static jpg or gif

Headline: 5-10 words

Descriptive Copy: 30-80 words
Call-to-action (3-5 words)

URL or PDF file of resource

Max image file size limit: 500 KB

The continual increased use of electronics and
electrical products has led to an environment filled
with many signal and noise sources across a wide
range of frequencies. This paper explains how
fields interact to create intentional and wnintended
transmitters and receivers, and how applying EMI
mitigation techniques when designing and testing
can lead to positive oulcomes in electromagnetic
compliance testing.

Single Offer + Lead Generation

Our single offer template with your message plus we create
alead form landing page with the following standard fields:
Email, F/L Name, Company, Postal Code & Country

Enabling 5G and DSRC V2X in
56 Autonomous Driving Vehicles
TECHNOLOGY WORLD o oo o o

Enabling 5G and DSRC V2X in Autonomous Driving
Vehicles

ANALOG
DEVICES
AHEAD OF WHATS POSSIBLE

Download Whitepaper

SPECIFICATIONS FOR A SINGLE OFFER WITH LEAD
GENERATION: Same as single offer specs plus URL
or PDF file of resource. Price based on CPM / Lead
Requirements.

marketing.wtwhmedia.com
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Supplied Content

Your supplied content within the confines of our editorial websites.

SPONSORED CONTENT
- One content article provided by sponsor (900 words or less, title,
image and URL)
Content appears on the brand website home page and is labeled as
“Sponsored Content”
Featured 2x in brand e-newsletter
2 tweets per week for the month on brand social media
2 posts on brand LinkedIn page for the month
- Content is archived after one month
Cost: $4,500/month

Featured article image for slider and thumbnail at 770x500
Hero Image for the top of the article — up to 740px across;
can be the same as the Featured image

For the Content:

— Headline

— Sub-headline (Optional)

— Body Copy — 900 words or less; include URLs

— Supporting images (Optional) — up to 500px wide

— Author information — Name & Title

We will use the above to build out the landing page for your review.

Once that is approved, we then promote that page via our newsletters and
social media.

ceworl

ONLINE

= Menu
Sponsored Content

Looking for an Excellent Resource on RF &
Microwave Power Measurements? Read
This eBook

MBERS. 2023 BY SPONSORED CONTENT — LEAVE A COMMENT

eeworld

= From radar to Wi-Fi 6/6E Lo 5G. rumerous ly on
and microwave power measurements, whether Lo ensure efficient
‘aperation, adhere to regulatory and safety standards, or protect system

components. The "Measuring RF & Microwave Power” eBook from Boonten

sen power essentials.
Read the blog post below .1

SPONSORED CONTENT
M WIREL ESSTEL ECOMGROUR

Structural Dynamics and Modal Testing
Seminar

% Presented by Dr Pete Avitabile PCB Piezotronics and The Modal Shop are
e |

hosting a two-day Structural Dynamics and Modal Testing Seminar
presented by Dr Pete Avitabile. This event will delve into fundamental
modal testing concepts and cover various Lopics such as impact excitation,

shaker excitation, sensor technolagies, calibration factors, filtering choices
for modal measurements, an |.]

Why select micro-coaxial cable
connectors?

*15V SPONSORED CONTENT — LEAVE A COMMENT

#"~|  Thesize of the contor conductor used in the coaxial cable is described
using an AWG (American Wire Gauge) Standard The larger the AWG

¥ & By Kevin Chen, Conneclor Marketing, |-PEX What is Micro-Coaxial Cable?
> P> \

number, the smaller the size of the center conductor. In general. coaxial
cables with an outer cable diameter (0.0) of -1 .|

How to Build Successful Switching
Systems for Mission-Critical Test
Applications

HED CONTENT — LEAVE ACOMMEN

Today’s test systems are often developed in silos - specific test systems
. i designed for the specific products or processes needed now = without
EL:E forethought toward future testing needs. However shifts in demand require:
today’s products ko scale in production or grow in functionality. When
ing teams design test i taking entire praduct L1

= Menu

How to Build Successful Switching
Systems for Mission-Critical Test
Applications

spor NT - LEAVE

oooe

Today's test systems are often developed in silos - specific test systems designed for the specific
products or ded now - without toward future testing needs. However
shifts in demand require today's products to scale in preduction or grow in functionality. When
engineering leams design test systems without taking into consideration entire product fecycles
or future product roadmaps, they end up with rigid systems and struggle with insufficient
capabilties, obsolete compenents, and, ultimately, expensive overhauls

Signal switching subsystems are at the crux of test system success, with switches extending
channel capability. Test solutions designed with signal switching at their core, therefore = built on

electronics test and platforms - result in systems that are not anly
reliable, but scalable for growth and flexible for reuse across multiple programs and projects

Streamlining testing can help companies get to market faster without the stress of technology
lack-in, surprise project delays, o ballooning cests, This article will outline how to design a
streamlined switching subsystem at the core of your test system for the Litimate:

marketing.wtwhmedia.com
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LEAD
GENERATION

Content Syndication

Audience Marketing | Lead Generation

AUDIENCE MARKETING Content Assets
FuIIy Managed Content Syndicatiom - Choose the type of content you would
- Promote content to specific targets like to promote

. Global contact record database available for selection - Leverage assets that are relevant to the

: : N : audience and educational
- Assistance in designing campaigns

Leads delivered in time frame needed White Paper | Case Study | Infographic | On-Demand Video

Example of Content Asset Promo / Lead Collection

Lead Generation Campaigns

Fundamentals of THz technology for 6G

All lead types are qualified but some types are highly
qualified based on level of engagement by the prospects

BANT Performance

2-Touch A lead that has consumed m——

Performance 1 piece of content and

MQL answered additional
MQL Gated A el Fes qualifying questions related Dynamic content provides the
Marketing consumed two to budget, authority, need personalization necessary to
qualified lead pieces of content and timeline identifying drive more engagement

the lead as a higher value
prospect

marketing.wtwhmedia.com
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Design Guides Tech Toolbox

Content focused on key technologies available as a Vendor neutral content broken out by key technologies, produced as
downloadable PDF per category. a gated downloadable PDF with multiple sponsors per category.

DESIGN GUIDE

GONNECTORS | f =t

ZONAL AUTOMOTIVE
& POWER DISTRIBUTION
Sl CAN DRAMATICALLY

. IMPROVE EFFICIENCY,

Cl

“AUTOMOTIVE

WEIGHT, AND COST
ELECTRONICS _— |
USB-BASED
S CHN OSCILLOSCOPES  ©
DESIGN GUIDE il
pico
e 2025 SCHEDULE:
January: Connectivity July: EMC / EMI
Sponsor a design guide and hard leads will be delivered February: Power Electronics August: Automotive & Transportation
to you based on the amount of leads you designate. Our March: Embedded Systems September: Embedded Security
design guides include key technology content produced April: 10T October: Power Efficiency
by the Editors of EE World May: Sensors November: Test & Measurement
June: 5G / Wired / Wireless December: Aerospace & Defense

Priced at $88/CPL

Contact your sales representative for details
TECH TOOLBOX SPECS OVERVIEW:

- Vendor neutral content and images (images will not be sponsor/supplier

DESIGN GUIDES REQUIREMENTS FOR SPONSORED PDF: product images with the exception of sponsored content page). Logo

- Hi Res Logo (min 200 pixels or higher or eps/ai version) + URL Link placement on front cover — 300 dpi or vector (preferred).

- Hi Res product photo to use for Front Cover of Design Guide (optional) - Sponsor can include an advertisement (hi-res pdf or jpg and will be placed

- Full Page PDF ad to be in inserted as the last page/back cover of the Design Guide PDF and sized accordingly), full page of supplied content (limited to full page with

or without image), and video.
WWW.EEWORLDONLINE.COM/LEARNING-CENTER

marketing.wtwhmedia.com
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Webinars
Engage a captive audience and generate leads.

EEWorld webinar series offers companies the opportunity to work with editors on preparing and
delivering both editorial and custom content in a live, interactive format or on-demand.

EDITORIAL WEBINARS
Editorial webinars aimed at helping designers better understand technology or
product-related issues.

- March: Power Electronics

Recommendations:

- Position yourself as a thought leader by
presenting on educational topics in

E-BOOK / BRIEF / WHITE PAPER

April: Test & Measurement i . .
Jp| - Aut &C ted Vehicl yourindustry o Take advantage of this opportunity &
ty: Ad on.omous Qnr.]ec ed venhicies PLBIEIE RS 5leY d.escr.lblng have unlimited reach to your audience.
- October: Wireless & Wireline what your attendees will gain from
Contact your sales representative for pricing participating Contact your sales representative for more
- Includes graphics, images and information and package pricing.
CUSTOM WEBINARS downloadable assets

- Use poll and survey questions to
increase engagement and take the
pulse of your audience

- Present using webcam to create a

live event. captivating presentation

Custom Webinars are based on a $70 cost-per-registrant basis. -+ Utilize HTMLS technology to ensure
your attendees will have the best

viewing experience

Sponsor chooses their own topic and presents educational material related
to that topic. EE World will assign an editor who will moderate the event and a
technical coordinator who will coordinate promotions and produce the

ENERGY
STORAGE-AS-A-SERVICE
IN THE INDUSTRIAL SPACE

Webinar Brief featuring

eeworld

ONLINE

y WEBINAR BRIEF

= Stdes
PROACTIVE CARE DELIVERY:
The Al-Powered Future

Innovation in the Electric Vehicle
of Long-Term Care

Ecosystem with Polymer Additive.

Manufacturing . Webcast

Sponsored by: i — 17| W2 Design Considerations of Magnetic
Current Sensors in Battery Management

and Power Distribution Applications =
Linked soinnow  (“signin )

(© 01:00:00 [5) Aug 09,2023 2:00 PM EDT

Thursday, April 28, 2022

at 11:30 AM ET A1 N LORG-YERM CARS TODAY

eeworld

BEmE~E0R

All webinars are recorded and emailed to all registrants,
then placed online behind registration for on-demand
viewing. Sponsors receive reporting URL for full

attendee contact information, live and on-demand isdovafhahlbsabelbdled ot e -
metrics and survey results, if applicable. Learn More

With increasing XEV volumes and more stringent battery

Join

marketing.wtwhmedia.com
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EE Training Days
Online educational days addressing specific design challenges,
new techniques, and engineering skills.

Today’s electronic engineers are challenged by multiple factors in your work. Research over the years
has illustrated commmon trends that you, as engineers, deal with including keeping your skills up-to-date,
shrinking time-to-market windows, fewer engineers and smaller design teams for large projects and
evolving technological trends. The bottom line is that you must continually update your engineering
knowledge base to be successful in your work.

EE Training Days is a biweekly series of online educational days hosted by EE World editors on
alternating Thursdays comprised of 45-minute sessions including live Q&A that will focus on helping to
address specific design challenges, learn about new techniques, or just brush up your engineering skills.

Custom Event: $6,500
Technical Briefing: $85/CPL

E

ngineering
u
raining Days

7= £Engineering :
_~Traning Days . f

ADAS Domain Controllers
and Transition to
Central Compute

SPEAKER:
Brought to you by: PRIYAMURALIDHARAN
Dirocior ADAS and

infineon.  eeworld oy

' Engineering _ e
- TraningDays . " |

Optimizing Thermal Performance and
System Design of
Al Datacenter Servers

SPEAKER.
UPAL PATEL
U —

Brought to you by:

EETRAININGDAYS.COM

marketing.wtwhmedia.com
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STUDIO

CONTENT .virca
AMPLIFICATION.
\

PERFORMANCE.

g

WHERE CONTENT MEETS RESULTS

WTWH Media’s leverages its B2B media expertise and unique first-party data to co-create
thoughtful, engaging reported content with industry partners that helps position them as thought leaders
within their niches while identifying the best mix of products and syndication strategies to amplify these
messages and ensure partners achieve their most important business goals.

Branded content campaign creation:

Branded Voice Branded Branded

Fold outs, Supplements, Industry Thought Engagement
Featurettes, Special Sections

Branded Videos

Explainer Videos,
Product Demonstrations,

Leadership Blog Posts, Social Media

; Posts, Press Releases
White Papers, Ebooks,
Case Studies

Corporate videos

Voice matters when seeking to drive engagement and measurable results from engaged audiences.

marketing.wtwhmedia.com
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Content Development

Print Content | End-to-end project management content creation, design & layout

& ) S EE—
B «
\ € ‘5" ‘. v
VENDOR DIRECTED Q&A VENDOR DIRECTED COLUMN TWO-PAGE FEATURETTE
- WTWH works with you to create a - Single Page - Two page of content (1,000 Words)
graphically-oriented and highly-visual - 500 Words - Created by Custom Studio, with add-on
1page . - Content created by Custom Studio facing display ad
° Up tO 500 words, ShowcaS|ng an . Vendor Director Column program: . FOUr—Page Featurette program: $8,5OO
application or technology $6.250
- Vendor Directed Q& A program: $4,500

EIGHT-PAGE CUSTOM

FOUR-PAGE FEATURETTE FEATURE ARTICLE SUPPLEMENT

- Two page of content (1,000 Words) - 1,000 word branded content in - A supplement stitched into the

- Created by Custom Studio, with add-on article format magazine combining content created
facing display ad - Feature Article program: $11,000 by Content Studio and display ads

- Four-Page Featurette program: $9,400 - 2,000-2,200 words

- Eight-Page Custom Supplement
program: $19,000

Contact your sales representative for more information and package pricing. marketingwtwhmedia.com
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Content Development

Digital Content | End-to-end project management content creation, via pdf design and/or landing page

m\ NG O

RLECTRIE

mu @
X1

TS NM “‘“\““
NVE\\W

ARTICLE LICENSE

License to use and reprint referenced
article from an WTWH publication

- One-time license permits Customer
to host the entire article on Customer
website with full credit to the author
and publisher

- WTWH will also provide a printable
PDF version.

- Article License program: $1,000

VOICES

- A sponsored content Q&A published to

help get your company thought leaders
to share their knowledge and subject
matter expertise.

- Category takeover on website with a

full concentration on the Voices brand

High resolution PDF copy for
distribution

- Voices program: $3,250

VIEWS

- An original article of 600-750 words

based on one interview with your
internal source or customer to spotlight
and highlight your product or service

- Category takeover on website with a

full concentration on the Voices brand

High resolution PDF copy for
distribution

- Views program: $3,250

CASE STUDY

- Application story featuring

your product or solution
600-800 words

- Case study program: $5,500

T SENSORZ,

sY STEMS
Am?w—u 1

E-BOOK

Graphically-oriented and highly-visual
e-book

Designed as a custom pdf of 2-4
pages for lead generation and/or
brand recognition

Up to 1,000 words of content supplied
by customer

- e-Book program: $5,500

EVENT BRIEF

WTWH creates a follow up to

a virtual or live event panel

This is for event sponsor only based on
event panel including 3-5 pages, 1200-
1700 words

Includes design & graphics and
speaker bios.

Event Brief program: $6,500

LIVE EVENT SESSION BRIEF
(FLAT RATE)

2-page co-branded session brief based
on recorded live event session

Designed in pdf format & hosted via
landing page for 30 days

1send to our white papers & research
report lists

Live Event Session Brief program: $7,500

Wrw i,
& L5 Favspenn

WHITE PAPER

Interview with your subject matter
expert

- 1,200-1,500 words
- Customer-supplied imagery that can

be used for lead generation and/or
brand recognition

- White Paper program: $7,500

Contact your sales representative for more information and package pricing.

marketing.wtwhmedia.com
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Content Development )
Digital Content | End-to-end project management content creation, via pdf design and/or landing page e

BLOG/GHOST WRITING

- Blog/Ghost Writing 600 - 800 words ARTICLES

+ Article created by Content Studio - Sponsored/Featured Article 600 - 800
- Blog/Ghost Writing: $1,600 words

- Article created by Content Studio

- Sponsored/Featured Article Program:
$1,600

SPONSORED/FEATURED WEB EXCLUSIVE

- Content of up to 500 words created by
the Custom Studio

- Add-on banner ad takeover
- e-Mail campaign promotion
- Web Exclusive program: $3,000

THE BIG STORY

- Content of up to 1,000-1,200 words
created by the Custom Studio

- Add-on banner ad takeover
- e-Mail campaign promotion
- The Big Story program: $9,500

wotivaticnS

WEBINAR BRIEF (FLAT RATE) WEBINAR BRIEF SPONSORED PREMIUM

REPORT

- 2-page co-branded webinar brief of
600 words based on recorded webinar

- The brief will be designed in pdf format,
hosted via landing page for 30 days.

- Webinar Brief program: $6,500

- 2-page co-branded webinar brief

based on recorded webinar

- The brief will be designed in pdf format,

hosted via landing page for 30 days

- 1send to our white papers & research

report lists

- Webinar Brief program: $8,500

Contact your sales representative for more information and package pricing.

- Minimum 16 page editorial report plus
8 pages of content

- Created by Custom Studio and includes
add-on email campaign promotion

- Sponsored Premium Report program:
$19,000

marketing.wtwhmedia.com
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VOICES EWS

Your Message, Your Voice. Is your company looking for a way to get a

consistent message out about thought leadership? We provide a simple and {N WTWH VIEWS program provides a simple, cost-effective
effective way for executives to deliver unique insights and position themselves L?,{ solution to promote your company’s news, views, case studies,
as industry thought leaders. testimonials and announcements to our readers through a

customized article written and published by WTWH.
Our VOICES product is a sponsored content opportunity to have a Q&A

published to help get your company’s thought leaders to share their knowledge WTWH will write an original article of 500750 words based on
and subject matter expertise. 51‘ one interview with your internal source or customer to spotlight

and highlight your product or service for our audience.
The offering consists of the following:

6-question QRA (prepared in advance) on a particular topic or area subject = Our high-touch, customized approach will result in a digital article
to editorial review and approval E that combines your message and our voice.

Recorded interview with executive and WTWH editor
Client has the ability to review edited transcript

Posted on a WTWH Media website upon review and approval by both
clientand WTWH

Included as one article (text ad) in
newsletter

The offering consists of the following:

One phone interview between WTWH representative and
either a sponsor company representative or a sponsor
customer contact

Creation of original article content to be reviewed by sponsor
and approved by WTWH as meeting WTWH editorial
standards

Included as one article (text ad) in newsletter
Premium takeover that excludes third party advertising
Labeled as sponsored at start of article

Company to provide one image or logo for inclusion in the
article, subject to WTWH specifications & approval

High-resolution PDF of the article available to sponsor for

Labeled as sponsored at start of article
High resolution PDF copy for distribution

Marked as sponsored in the closing text at
the bottom of the article

Company to provide interviewee headshot
(sized to 600 x 600 pixels and 300 dpi) to
include in the Q&A article

Company has the ability to link back to

: distribution
corporate website at the bottom . i )
C lete editorial trol rests with Company has the ability to link back to corporate website at
omplete editorial control rests wi the bottom of PDF

WTWH and must fit WTWH standard ands
style formats

Premium category takeover on website
with a full concentration on the Voices
brand

Voices Program Rate: $3,250

Reporting available upon request
Views Program Rate: $3,250

marketing.wtwhmedia.com
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EE World’s Learning Center

An online digital content hub for design engineers.

- LEARNING CENTER CLASSROOMS
- EE WORLD HANDBOOKS

EE Workd Ontings
EE EE LEARNING CENTER

- DESIGN GUIDE LIBRARY
- FEATURED FAQS

EE Learning Center — an online technical education portal featuring EE Classrooms,
curated content and multimedia resources focused on your electronics engineering
challenges of today and tomorrow. Whether you need a refresh, an introduction, or . oG . P Bsinch
continuing education, the EE Learning Center is here to advance and evolve right e it o — —
alongside you.

EE Classroom — a syndicated content resource for electronic engineers looking

for need-to-know information about various electronic components and systems.
Curated by EE World’s editorial team, this digital content hub includes comprehensive
background information, current trends, typical and emerging applications and
frequently asked questions relating to a wide range of electronic components.

RF Transformers - Current Sensing

SPONSORSHIP
- Each EE Classroom category is available for an annual program
- Rate: $9,500

Sponsorship includes:
- Exclusive sponsorship (only one sponsor per category)
- Logo with link on landing page
+ 2-4 assets in classroom CLASSROOM TOPICS INCLUDE:
- Social media promotion on EE World social channels
- Promotion in EE World newsletters

= Power Electronics

= Embedded Computing
WWW.EEWORLDONLINE.COM/LEARNING-CENTER e
= Sensors

= Connectivity

marketing.wtwhmedia.com
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2025 Planning Guide

E| Wi A i Ei P T A
Ut Connectivity Power Electronics mbedded loT Sensors 56 / ired/ EMC /EMI utomotlve_& mbedc.jed .0\_Ner esté& erospace &
Toolboxes Systems Wireless Transportation Security Efficiency Measurement Defense
Show EV Control APEC:March Embedded Embedded Thermal
Pack System Design 16-20 World World North Management
ackages Y g America .
s DET_'g: Test & Sensors Power Embedded Connectivit
po.t LE)iie Measurement Electronics Systems Y
(Views)
EE Product
Spotlight MicroControllers Test& Interconnects Connectors Sensors Power_ AnalogIC MicroControllers Test& Interconnects  Power Electronics AnalogIC
Measurement Electronics Measurement
Newsletter
Electronics
Editorial Power Test & Autonomous
. . & Connected TBD
Webinar Electronics Measurement .
i Vehicles
Series
- Sustainability: Edge
Wide Band G loT and
I .e anci=ap Robotics & ot an Data Sensors for Motor Drives Design for Semiconductor Test & Computing:
ADAS Semiconductors: . Embedded Embedded loT K .
. SIC and GaN Generative Al Desian Centers Management Design Energy Testing Measurement Sensors to
EE 1[')ra|n|ng 9 Efficiency Cloud
ays - .
Power Electric Motor Reliability Networks&  Clean Mo Battery g0 \vired) Alfor Power sensors: Aland MLin
Distribution Design bk Fiber Options Ener Management Wireless s o =g el ls Industrial loT
9 Management P 9y Systems) Management & Standards
designfast

TECH TOOLBOX

HOW CURRENT SENSING
IMPACTS ELECTRIC VEHICLES

vatatia On Demand

System Solutions for Battery Robatic:
Top-Loading 24am Lithum Coln Col Mer.sasment. ystome Als
Worder

s Today And How Generati Optimizing Thermal Performance and

System Design of Al Datacenter...

ive
impacting Robotics Development

vatania On Damana

ELECTRONICS _—

d Fiber Optics Worried About laT Design Challenges?
Modern Test Techniques for.
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Leadership in Engineering Achievement Program (LEAP)

The Leap Awards celebrates the most innovative and forward-thinking products serving the design engineering space.

~“LEAP
WARDS

LEAP WILL HONOR THE BEST
DESIGNS IN THE FOLLOWING CATEGORIES:

= Advanced Materials = Motion Control
= Connectivity

= Embedded Computing
= Fluid Power

= Industrial Automation

= Power Electronics

= Software

= Switches & Sensors, and
= Test & Measurement

= Mechanical

KEY DATES:
Open for submissions: 4/9/25
Early bird deadline: ($395) 6/24/25
Final deadline: ($495) 7/18/25

WINNERS ANNOUNCED:
In print and online November issue. The LEAP Awards will be included in a special

print and online editorial section listing all winners, as well as profiles of the judges.

The LEAP Awards have had
growth in entries since the program began

in 2018!

CRITERIA:

Entries submitted must be new
products that are commercially
available in the United States and
have been released since January 1,
2024. If the product is a derivation of
a past component, the updates made
to the design and function must be
significant. All submissions become
the property of WTWH Media LLC,
and the company reserves the right
to publish information in any of its
media outlets.

Our world-class judging panel will be
comprised of OEM design engineers
from a wide variety of industries,
along with other engineering experts
representing the mechanical and
electrical design fields.

Electrocraft
Emerson
Festo

FUTEK Advanced Sensor
Technology, Inc.

MakerBot

Microchip Technology Inc.
Moog Inc.

ON Semiconductor
Rohde & Schwarz

Silicon Labs

TE Connectivity

Texas Instruments
Universal Robots

Wittenstein

marketing.wtwhmedia.com
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WTWH MEDIA PRINT AD SPECIFICATIONS

ENGINEERING [ DEVELOPMENT Power World ONLINE

m AD SHAPE TRIM BLEED

Full Page Full Page 81/2"x10-7/8" (85" x10.875") 8-3/4"x111/8” (875" x 11125")
1/2 Page 1/2 Vertical 3-5/8”x 10" (3.625"x10") N/A
1/2 Horizontal T1/2" x 4-7/8" (15" x 4.875") N/A
1/21sland 4-7/8" x 8-1/2" (4.875" x 8.5") N/A
2/3 Page 2/3 Vertical 4-7/8"x 10" (4.875" x10”) N/A
1/3 Page 1/3 Vertical 2-3/8"x10" (2.375"x 10") N/A
1/3 Square 4-1/8" x 4-1/8" (4.875" x 4.875") N/A
1/3 Horizontal T1/2"x 31/8"- (75" x 3125") N/A
1/4 Page 1/4 Square 3-5/8"x 4-5/8" (3.625" x 4.625") N/A
1/2 Page 1/2 Page Spread 17" x5-3/8" (17" x 5.375") 1725" x 5.625"
Full +1/3 Full +1/3 Vertical 81/2"x10-7/8" (8.5" x 10.875") 8-3/4"x11-1/8" (8.75" x 11125")
PLUS 2-3/4”x10-7/8" (275" x 10.875") PLUS 3"x 111/8” (3" x 11125")
2-Page Spread 2-Page Spread 81/2"x10-7/8" (85" x 10.875") (two separate full pages) 8-3/4" x111/8" (8.75" x 11125")

Please submit ads via the WTWH Ad Portal at ads.wtwhmedia.com.

LIVE (SAFETY) AND BLEED
Keep all live items (not intended to trim) 1/4” inside trim edges. If an ad is designed to bleed to the edge, an 1/8” bleed is required outside of trim.
Please make sure to output the pdf accordingly to include the bleed, as this is generally not the default setting.

MEDIA

File format: Ads must be PDF/X-1a files. Please save PDF as: PDF/X-1a:2001 with the compatibility set to Acrobat 4 (PDF 1.3).
Fonts: Embed all fonts

Color space: CMYK — Images and colors saved as CMYK, no RGB files and no spot colors or pantones within PDFs.
Resolution: 300 dpi

Artwork submitted is assumed that color, images, and copy are proofed and correct from client. Any necessary artwork or copy preparation may be
billed to advertiser.

PROOF

Client also has the option to submit a SWOP 3 certified proof via mail, as well. By choosing not to supply a SWOP 3 certified proof, the color reproduction of the ad
will be based on industry standard best practices to achieve as accurate color as possible from the supplied digital file. If sending a SWOP certified proof, please
contact your Customer Service Representative for details.

QUESTIONS

For ad production questions, please contact: SUPPLEMENT HALF-PAGE TIP SPECS:

Tracy Powers, Customer Service Representative, (440) 452-3449 1. High resolution logo (preferably ai or eps file)

tpowers@wtwhmedia.com 2. 1image (3x3, 300 dpi, preferably jpg, eps, iff, or pdf)

Printing Process: Offset, computer-to-plate (CTP) 3.100-125 words of copy (May include title)

Binding Method: Perfect bound 4. Contact info (Company Name, website and address and phone # if preferred)

WORLD

Full Page

7 Vertical % Horiz % Island

2/3 Vertical

% Vertical % Square Y% Horiz

/. Square

/% Page Hotiz Spread FullPage +%
2 Page[Spread
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Social Media Management

Reach Your Audience | Build Awareness | Increase Engagement

EE World manages a wide variety of manufacturers’ social accounts based on a proven

track record of engagement, communication, reach and value. Our approach is very
hands on to achieve the best results based on your needs to start or increase your
digital marketing footprint.

OUR GOAL

Increase social
conversion to
your website

Grow following
& increase
engagement

Increase thought Create & post

content

leadership presence
via social channels

EE WORLD OFFERS

- Dedicated Account Manger to oversee and implement your social strategy
- Management & set-up of all major social platforms

- Content creation of all posts

- Monitoring all interactions of your brand across platforms

- Monthly reporting

- Review & strategy sessions

Packages range from $900-$1,900 depending on number of platforms managed and
frequency of posting schedule.

Please contact your sales representative for more information.

Facebsok Engagement

Monthly reporting is a standard part of all social media packages to assist in the
optimization of brand, product and/or lead-generation goals for your company.
Our team of experts works with you to fine-tune messaging, promotion and
campaigns critical to your success.

]
gl=

@]

MARKETING
SERVICES

SOCIAL MEDIA AD TARGETING

In addition to social media platform management, EE World manages paid ad
targeting on all social media platforms, including Facebook and Linkedin. All
platforms offer varying ways to target a specific audience by demographics,
industry, title and company. With admin access to your social platform of choice, EE
World will work with you to build an audience on that social platform, meeting your
requirements and target a message directly to that audience.

- LinkedIn
Target your ideal customer by geography, industry, job title, company size,
member groups, email contact list or even company name. LinkedIn will match
those with member user data and create an audience that can be used to
target ads. LinkedIn is also a great platform for lead generation.

- Facebook
Target ads by geography, job title, field of study and device usage.

Investment:

Cost to reach audiences varies based on budget and audience targets. Most
platforms will offer the ability to pay cost-per-click or cost-per-impression to reach
the targeted audience. EE World’s social media marketing team will work with you to
estimate the investment to reach your audience. Cost of campaign goes directly to
the social media platform. Management fee to EE World is 30% of the total campaign
budget.

Please contact your sales representative for more details and pricing.

marketing.wtwhmedia.com
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PPC Management: Google Ads

Drive Traffic & Conversions | Immediate & Measurable Results

It is an ongoing effort that takes skill, strategy and time. WTWH is a long-term
partner who will work with you to develop an effective PPC strategy, manage
that strategy, and measure it.

When PPC is done right, it can be a valuable part

of your inbound marketing strategy.

ANALYSIS, STRATEGY & SET-UP ONGOING ACCOUNT MANAGEMENT MEASURABLE ROI & REPORTING
Review of current PPC program (if - Campaign expansion - Weekly optimization updates
applicable) - Continuous ad testing & optimization - Weekly detailed performance report
Competitive assessment . Ongoing strategic bid & budget . Attribution analysis (Google Analytics read-
Identify goals & expectations management only access required)
Comprehensive keyword research - Keyword expansion - Conversion tracking analysis
Building & implementation of negative - Ongoing negative keyword - Monthly reporting
keyword list implementation - Monthly program review & strategy call with
Ad text creation - Ongoing competitive assessment dedicated account manager

Landing page analysis & consultation
Budgeting & bidding set-up

INVESTMENT
Minimum campaign monthly campaign budget -- $2,000 paid to Google / Annual campaign
management with cancellation option
Monthly management fee of 30% of campaign monthly spend
Additional $1,700 one-time set-up fee for new account creation

Google
Ads

marketing.wtwhmedia.com
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Video Production Services

Full-Service HD Video Production

WTWH media offers end-to-end HD video production services, including script development, filming,
editing, post-production and delivery. Our team is dedicated to bringing your brand to life through captivating

visuals and compelling storytelling. Throughout the process, we collaborate closely with your team to ensure
our videos align with your brand identity and marketing objectives.

nn

voo I T'S ALL ABOIT
M AKING A CONECTEF

.

PRODUCT VIDEO

CORPORATE OVERVIEW VIDEO

This dynamic and engaging video These videos are a powerful Videos that effectively communicate
type showcases the unique features tool to build trust, credibility and your brand’s story, mission, and key
and benefits of your product while social proof of your brand. We will messages to your target audience.
driving brand awareness. We showcase individuals who have We work with you to identify the most
expertly capture the essence of your experienced firsthand the value and important aspects of your company
product utilizing dynamic camera benefits of your product, service, story that you want to convey to your
angles, smooth transitions, and or brand. Through compelling audience. Whether it's showcasing
captivating visuals to showcase its storytelling, we carefully craft a your state-of-the-art facilities, or
functionality in action. narrative that highlights the journey highlighting your innovative products
Pricing based on SOW and success of your customer. and services, these videos bring your

Pricing based on SOW company to life on screen.

Pricing based on SOW

www.youtube.com/@eeworldonline5657

marketing.wtwhmedia.com
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cnagle@wtwhmedia.com .
240°523-1685 akalnoskas@wtwhmedia.com

Senior Technical Editor

VP Qf Sales Martin Rowe

Adrian Nash _ mrowe@wtwhmedia.com
anash@wtwhmedia.com

416-500-6906

Associate Editor
Emma Lutjen

Vice President, Business Development elutien@wtwhmedia.com

Mike Francesconi
mfrancesconi@wtwhmedia.com

630-488-9029 Contributing writers
Bill Schweber
Account Manager Jeff Shepard
Valerie Grespan Rick Nelson
vgrespand@wtwhmedia.com Ed Cady

(442) 367-0869

Vice President, Business Development
Jim Powers
jpowers@wtwhmedia.com
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Vice President, Business Development
Jami Brownlee
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Sales Manager
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